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l“ Equipo eFoodPrint

15 anos de
experiencia
en el sector
agricola.

Equipo de
ingenieros
informaticos
y agronomos.

eFoodPrint ENV

Software online para el
calculo de indicadores de
sostenibilidad ambiental

y eficiencia productiva.

Hesperides

Software online para el
control y la trazabilidad
de producciones
agroalimentaria.

Consultoria

Estudios de evaluacion y
mejora de sostenibilidad
ambiental y formacion
personalizada.

Validado para el calculo de
Huella Hidrica y de Huella
de Carbono segun WFN y
PAS2050.

Para técnicos que
asesoran y productores
que necesitan gestionar
trazabilidad y informacion
de campo.

Para cualquier tipo de
organizaciéon vinculada al
sector agroalimentario.
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Ejemplos de clientes

IRTA ¥V

[RECERCA | I | TECNOLOGIA
AGROALIMENTARIES

W ccri

Desarrollo de estudios de
sostenibilidad ambiental
para el Consejo Catalan de
Produccidn Integrada.

IRTA

Disefio y ejecucién de un
Plan y Acciones para la
mejora de la
sostenibilidad ambiental

Transa

Acceso a software
eFoodPrint ENV para el
calculo de indicadores de
sostenibilidad ambiental.

Programa de formacion en
indicadores de sostenibilidad
ambiental.

Agraz

Acceso a software eFoodPrint
ENV para el calculo de
indicadores de sostenibilidad
ambiental.

El Ciruelo

Acceso a software eFoodPrint
ENV para el célculo de
indicadores de sostenibilidad
ambiental.

DNV-GL

L
FRUITS«PONENT

=

N

r DNV-GL

Proyecto AQUA+I

' Fruits de Ponent

Acceso a software Hesperides y
software eFoodPrint para control,
trazabilidad de campo e

indicadores de sostenibilidad.

' Florette

Acceso a software eFoodPrint ENV
para el calculo de indicadores de

sostenibilidad ambiental



l“ El reto para 2050

Abastecer a un tercio mas de poblacion
Producir un 70% mas de alimentos de aqui a 2050
Esta previsto que el 90% del crecimiento en la produccion

agricola procedera de un aumento del rendimiento y la
intensificacion de los cultivos

Fuente: FAO
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l“ El entorno agricola en Espana ‘l

La agricultura es responsable del 80% de la huella hidrolégica
en Espana

Espaina es el pais europeo mas arido y que mas recursos
hidricos dedica a la irrigacion

El 70% del agua captada en Espana es utilizada en el sector
agrario

Fuente: LA HUELLA HIDROLOGICA DE LA AGRICULTURA ESPANOLA (2008, Roberto Rodriguez Casado et al.)
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l“ ¢, La sostenibilidad ambiental como respuesta?

Intensificacion sostenible de la agricultura
Mejora continua y ahorro de costes
Diferenciacion: Acceso a nuevos clientes y mercados

Crear opinién a favor de la empresa




l“ La evaluacion

Registro de datos
Uso herramientas profesionales y adaptadas al sector

Obtencion de indicadores




l“ Ejemplo de proceso de evaluacion

BASE DE

Consulta de la base de datos Hespérides
Inventario eFoodprint

Base de datos eFoodprint
Criterios y validacion agrondmica experta

Bases & Hipodtesis & Simplificaciones de calculo
Algoritmos

J

P.I., GLOBAL GAP, NATURE CHOICE )
HUELLA HIDRICA , HUELLA DE CARBONO
EVALUACION COMPARATIVA DEL MANEJO
EVALUACION DE LAS MEJORAS PROPUESTAS

_/




Registro de tratamientos

Y

08 jul 2014

07 jul 2014

20 jun 2014

Tratamiento

Costes v n = 2014

Tratamiento Joan

I :
E

Q Devesa QJE368 QJEE30 QJE735 QJFO16 QJFo42 9 Maxim Marga

A SABUESO

Tratamiento Guma Karles, Martinoy

Q CAG QI1L041 QJE342 QJE346 QJE652 QJF017

A SIDECAR M

Tratamiento Joan

9 CAG Q1L041 QJE342 QJE3456 QJE652 QJFO17 Q la granadella

A FL + KARNAK A SABUESO

Tratamiento Guma Karles, Martinoy

Q Devesa QJE368 QJE630 QJE735 QJFO16 QJFo42 Q la granadella

A EQUATION PRO A KANTAREL

perill botritis

tratamientos de julio

perill mildiu

9 Maxim Marga

(4

(4

74

(74




Registro de fertilizaciones

=

Y Fertilizacién

30 dic 2014

v Costes

Guma Karles, Martinoy

Fertilizacién

Q CAG Q Devesa Q Finca provincial 9 Hivernacle Q1L041

QJF042  Qkellogg's  Qlabanyeta = 9Qlagranadella

A NITROSULFAT AMONIC 26%

Fertilizacién Guma Karles, Martinoy

QDevesa  QJE342  QJE368  QJE630 | QJE735 QJFO16

A NITRATO DE CALCIO 15,5-0-0-27(Ca)

CLICKS.C.C.L.

Fertilizacién

Q CAG Q exterior hibernacle == QIL041 QJE342  QJE346

A NUTRILEN

Q La grande

2014
QIL737 QJE342 QJE346
Q la parada
QJF042 9 Maxim Marga

9 JE652

QJF017

9 Maxim Marga

FollTs

QJE652  QJE735  QJFO16  QJFO17

T

T

W

W

W




Registro de riegos

Y

Riego localizado

30 dic 2014

01 dic 2014

Localizado

@

&

@

Q@

Costes v = 2014

Riego localizado Guma Karles, Martinoy

«
E

Q Devesa QJE735  QJFO16 QJFo42 9 Maxim Marga

— CLICKS.CC.L.
9 Devesa
Riego localizado Joan

@ Devesa QJE735 QJFO16 QJF042 9 Maxim Marga

Riego localizado CLICKS.CC.L.

9 la granadella
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Registro de cosechas

I.I

A ¢ Registros del cuaderno v

Cosecha

Q jaume balcells

03 dic 2014
. Cosecha
@ Devesa Q1L041
13 oct 2014 [ ]
Cosecha
@ Devesa QJE368
03 oct 2014 [ ]

Cosecha

@ Devesa QJE368

Costes v = 2014

Garnatxa blanca,

Lledoner blanc

344 Chardonnay

123 Syrah

QJE630  QJE735 | QJF016 QJF042 9 Maxim Marga

Syrah

QJEE30 QJE735 QJFO16 QJF042 9 Maxim Marga

10000,0 Kg

5000,0 Kg

300000,0 Kg

50000,0 Kg
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Resultados HH con eFoodPrint ENV

Field data
Field: Moli del Mig Crop: APPLE Variety: granny smith
Coordinates: lat:1 /long:1 Elevation: 1 m Area 3675 ha
Campaign: 11-12 Sowing/Planting date: End of season: 31/10/2012
01/01/2006
Water footprint
Green Water Footprint (WFv) 62 | of water/kg of yield
Blue Water Footprint (WFb) 89 | of water/kg of yield W f .
Grey water footprint 0 | of water/kg of yield ater OOtprmt’
based on the ISO
Water Footprint (WF) 151 | of water/kg of yield
14046 and Water
Water footprint impact assessment 27 | of water/kg of yield

Footprint Network
methodology.
Carbon footprint
based on ACV /
PAS 2050 LCA.

Green Water Footprint (

41%

Software externally
verified by KIWA

and DNV-GL-

Water Footprint (WFb)
£9%

www.efoodprint.com @



Resultados HC con eFoodPrint ENV

Emisions de CO2

kg CO,eq/t FU %
CO2 Transport i gesti6 de residus 1.2 2.4
CO2 Transport matéries primeres 0.2 0.4
CO2 transport producte 5.8 12.0
CO2 Electicitat bombeig reg 0.0 0.0
CO2 Tractaments fitosanitaris fabricacié 6.6 13.7
CO2 Fertilitzants aplicacié 6.3 13.0
CO2 Fertilitzants fabricacié 20.3 421
CO2 Infraestructura tractor 0.2 0.5
CO02 Gasoil bombeig reg 0.0 0.0
CO02 Gasoil tasques camp 7.7 16.0
TOTAL 48.2 100
1% 0% Il CO2 Transport i gestio de residus
3% I CO2 Transport matéries primeres
| CO2 transport producte
Il CO2 Electicitat bombeig reg

| CO2 Tractaments fitosanitaris fabricacio
B CO2 Fertilitzants aplicacio
| CO2 Fertilitzants fabricacio
B CO2 Infraestructura tractor
CO2 Gasoil bombeig reg

16%




l“ La mejora

Marcar objetivos de mejora
Implementar acciones de mejora

Evaluar la mejora



Accion de mejora: benchmarking

Parcela CCPl-eFoodPrint Water Footprint Network Tool
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l“ Accion de mejora: riego, fertilizacion y sanidad

Programacion de riego en base a monitorizacién
Planes de fertilizaciéon

Ajuste de aplicaciones fitosanitarias



l“ La comunicacion: ;qué comunicar?

La evaluacién
El compromiso de mejora

Las acciones de mejora que se implementan

Los resultados obtenidos
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COMPANIES SUSTAINABILITY PRODUCTS

Agraz: Sustainability commitment

Dear friends, | would like to focus this 4th Sustainability
Report, in the advantages that our costumers perceive
of their products being sustainable, faced to the final
consumer.

Each year there are more costumers, who are really
interested in the sustainable nature of the product that
we offer them, because there is a greater awareness of
the need to protect the environment. In Agraz we are
fully committed with the environment, so that is why,
for years, we have been interested in letting know what
we are doing and what are our goals in sustainable
matters. With the production of sustainable raw

After five years of experience working in sustainable
projects, it is confirmed that the climate factor is very
important and affects the tomato crops. Therefore, each
year, we have to adjust our goals based on this factor,
but always aimed at the reduction of environmental
impact. Once achieved our objectives to be sustainable,
both in Spain and in the USA, the next step is China,
where we want to be pioneers in the culture of respect
for the environment, implementing our way of working
within the Chinese local culture, little by little making
our factories, more sustainable. As measures to take in
short term, we are going to select a group of farmers to
begin working with them. These should serve as a

OTHER SERVICES

Agraz: Global Site =
(T h
B

AGRICULTURE CONTACT

SUSTAINABILITY COMMITMENT
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Agraz Sustainability Report
2014
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Crop Year 2014: Sustainability Report
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‘ Getting a global leader position has actually made Transa to reconsider its philosophy, accepting
Farming our responsibility to the environment and to the people surrounding us. We understand that
achieving a fully sustainable tomato processing line is the only way to keep ourselves working in a
- long-term future.
Factory
Being farmer of our products, our worrying about nature is an essential part of who we are; this is
R+D+i our reason to get a sustainable crop production. Moreover, we are also aware of the importance of
the role we locally play at a social level. This has made our whole company to redirect itself
towards Sustainability, both by getting a more naturally obtained and quality product and
‘ Sustainability ' becoming a focus of training and awareness to the society.

Our main KPIs to obtain a fully sustainable supply of tomato paste and powder are:
Quality policy

- Agrochemical Control through an Integrated Pest Management system based on reproducing the

habitat of several predator species of the tomato plant parasites and also closely monitoring it.
Download

- Efficient Soil management based on minimum tillage techniques which delay soil degradation

Contact and reduce fuel consumption. Our farming equipment is able to deep plough, which allows:

- Better soil exploration by the roots, which increases production






murciaeconomia

Empresas

Portada Empresas Asociaciones Sectores Ranking de Empresas 2014  Econor

Aviso sobre el Uso de cookies: Utilizamos cookies propias y de terceros para mejorar la experienciz
navegando entendemos que usted acepta nuestra politica de cookies. Ver nuestra Politica de Privacidad vy

MEDIO AMBIENTE

El Ciruelo, primera empresa murcians
con verificacion de huella hidrica y de
carbono

El proceso, que ha sido verificado por la entidad certificadora DNV GL, ha emg
calculando la huella hidrica de unas 65 hectareas de las zona de Alhama de Mt
Cieza.



What do consumers and buyers think about
environmental sustainability?

ga Developed countries

22% of consumers from developed nations such as
Germany, the UK and US are willing to buy and pay more
for products with environmental and social benefits.

B J Developing countries

Consumers in developing markets are particularly
inclined towards sustainable consumption. 51 % of
consumers in developing markets report purchasing
products with environmental benefits.

- US Companies

72% of US companies say sustainability influences their
purchasing decisions and is an important factor when
selecting a service provider.

- Companies outside US

91 percent of companies outside US said
sustainability has been built into their
purchasing decisions on either a periodic or
standard basis.

Source: http://
www.environmentalleader.com

www.efoodprint.com @



CONCLUSIONES

La mejora de la sostenibilidad ambiental empieza por el
registro de datos

Implementar acciones de mejora no tiene porqué ser
econdmicamente caro: ejemplo benchmarking

.Nuestros stakeholders prefieren publicidad o contenidos
relevantes, cdmo mejoras en sostenibilidad?



Contacto

www.efoodprint.com



